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Media, Marketing and Communications Progress Report Template

This template can be used to submit your six-monthly progress on your media, marketing and
communications activity.

It examines what activities you had planned to deliver, whether it was actioned (or if not why), and
how it performed in helping you to achieve your communication and program objectives.

For any assistance with this template please contact the Communications Lead — Prevention
Partnerships at contracts@hw.gld.gov.au or on 0409 486 260.

1.0 Program objectives
Detail your program’s objectives (as outlined in your Service Level Agreement).

1.

2.0 Communication objectives
Outline the objectives you wanted to achieve through your annual Media, Marketing and
Communication Strategy and comment on your six-monthly progress toward achieving these.

Objective: Progress:
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3.0 Implementation — 6-month progress

Prevention Partnership Program
Media, Marketing and Communications Progress Report

You can copy and paste your planned activities for the six-month period here from your annual strategy. Please indicate whether it was delivered and how it
performed or whether it needed to be delayed or deleted from your plan.

Activity

| Target Audience | Event/campaign Cost Actual | Delivered/Delayed/Deleted

July 2021

Media (unpaid)

Advertising — Broadcast (TV, Radio)

Print advertising

Digital media (including paid social media)

Outdoor advertising

Social Media posts (unpaid)

Newsletters/EDMs

Marketing collateral

Website

Stakeholder/partner channels

August 2021

Media (unpaid)

Advertising — Broadcast (TV, Radio)

Print advertising

Digital media advertising (including social media ads)

Outdoor advertising

Social Media posts (unpaid)

Newsletters/EDMs

Marketing collateral - — brochures, posters, factsheet

Website

Stakeholder/partner channels
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4.0 Budget

This helps to track how your marketing and communications budget is tracking against your
planned activities and spending for the year.

Channel Amount Cost
TV advertising
Print

Digital.
Collateral

5.0 Challenges and issues

Detail any issues that may have negatively impact on the success of your communication or
your ability to deliver planned activities. E.g. COVID interruptions, staffing changes etc.
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6.0 Implementation — 6-month forward plan

Prevention Partnership Program
Media, Marketing and Communications Progress Report

If your activities have changed significantly since you submitted your annual Media, Marketing and Communications Strategy you can update them here.
You should be able to just cut and paste this from your annual strategy and just update as required and add or delete activities as necessary. Copy and paste

table to complete your six-monthly plan.

Activity

‘ Target Audience

‘ Event/campaign

‘ Cost

| Responsibility

July 2021

Media (unpaid)

E.g. issues/spokespeople

Advertising — Broadcast (TV, Radio)

Print advertising

Digital media advertising (including social media ads)

Outdoor advertising

Social Media posts (unpaid)

Newsletters/EDMs

Marketing collateral - — brochures, posters, factsheet

Website

Stakeholder/partner channels

August 2021

Media (unpaid)

Advertising — Broadcast (TV, Radio)

Print advertising

Digital media advertising (including social media ads)

Outdoor advertising

Social Media posts (unpaid)

Newsletters/EDMs

Marketing collateral — brochures, posters, factsheet

Website

Stakeholder/partner channels
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Approval

This Progress Report was approved by:

(Partner representative)
Name:

Position:

Date:

Health and Wellbeing Queensland
Name:

Position:

Date:

o P
el TR
g e
[ ¥
Dot 1l



	38 General 3: 
	38 General 4: 
	38 General 5: 
	38 General 7: 
	38 General 8: 
	38 General 9: 
	38 General 10: 
	38 General 11: 
	38 General 12: 
	38 General 13: 
	38 General 14: 
	38 General 15: 
	38 General 30: 
	38 General 31: 
	38 General 32: 
	38 General 33: 
	38 General 34: 
	38 General 35: 
	38 General 36: 
	38 General 37: 
	38 General 38: 
	38 General 39: 
	38 General 40: 
	38 General 41: 
	38 General 42: 
	38 General 43: 
	38 General 44: 
	38 General 45: 
	38 General 46: 
	38 General 47: 
	38 General 48: 
	38 General 49: 
	38 General 50: 
	38 General 51: 
	38 General 52: 
	38 General 53: 
	38 General 54: 
	38 General 55: 
	38 General 56: 
	38 General 57: 
	38 General 58: 
	38 General 59: 
	38 General 60: 
	38 General 61: 
	38 General 62: 
	38 General 63: 
	38 General 64: 
	38 General 65: 
	38 General 66: 
	38 General 67: 
	38 General 68: 
	38 General 69: 
	38 General 70: 
	38 General 71: 
	38 General 72: 
	38 General 73: 
	38 General 74: 
	38 General 75: 
	38 General 76: 
	38 General 77: 
	38 General 78: 
	38 General 79: 
	38 General 80: 
	38 General 81: 
	38 General 82: 
	38 General 83: 
	38 General 84: 
	38 General 85: 
	38 General 86: 
	38 General 87: 
	38 General 88: 
	38 General 89: 
	38 General 90: 
	38 General 91: 
	38 General 92: 
	38 General 93: 
	38 General 94: 
	38 General 95: 
	38 General 96: 
	38 General 97: 
	38 General 98: 
	38 General 99: 
	38 General 100: 
	38 General 101: 
	38 General 102: 
	38 General 103: 
	38 General 104: 
	38 General 105: 
	38 General 106: 
	38 General 107: 
	38 General 108: 
	38 General 109: 
	38 General 110: 
	38 General 111: 
	38 General 112: 
	38 General 113: 
	38 General 114: 
	38 General 115: 
	38 General 116: 
	38 General 117: 
	38 General 118: 
	38 General 119: 
	38 General 120: 
	38 General 121: 
	38 General 122: 
	38 General 123: 
	38 General 124: 
	38 General 125: 
	38 General 126: 
	38 General 127: 
	38 General 128: 
	38 General 129: 
	38 General 130: 
	38 General 131: 
	38 General 132: 
	38 General 133: 
	38 General 134: 
	38 General 135: 
	38 General 136: 
	38 General 137: 
	38 General 138: 
	38 General 139: 
	38 General 140: 
	38 General 141: 
	38 General 16: 
	38 General 17: 
	38 General 18: 
	38 General 19: 
	38 General 20: 
	38 General 21: 
	38 General 22: 
	38 General 23: 
	38 General 24: 
	38 General 25: 
	38 General 26: 
	38 General 27: 
	38 General 142: 
	38 General 143: 
	38 General 144: 
	38 General 145: 
	38 General 146: 
	38 General 147: 
	38 General 148: 
	38 General 149: 
	38 General 150: 
	38 General 151: 
	38 General 152: 
	38 General 153: 
	38 General 154: 
	38 General 155: 
	38 General 156: 
	38 General 157: 
	38 General 158: 
	38 General 159: 
	38 General 160: 
	38 General 161: 
	38 General 162: 
	38 General 163: 
	38 General 164: 
	38 General 165: 
	38 General 166: 
	38 General 167: 
	38 General 168: 
	38 General 169: 
	38 General 170: 
	38 General 171: 
	38 General 172: 
	38 General 173: 
	38 General 174: 
	38 General 175: 
	38 General 176: 
	38 General 177: 
	38 General 178: 
	38 General 179: 
	38 General 180: 
	38 General 181: 
	38 General 182: 
	38 General 183: 
	38 General 184: 
	38 General 185: 
	38 General 186: 
	38 General 187: 
	38 General 188: 
	38 General 189: 
	38 General 190: 
	38 General 191: 
	38 General 192: 
	38 General 193: 
	38 General 194: 
	38 General 195: 
	38 General 196: 
	38 General 197: 
	38 General 198: 
	38 General 199: 
	38 General 200: 
	38 General 201: 
	38 General 202: 
	38 General 203: 
	38 General 204: 
	38 General 205: 
	38 General 206: 
	38 General 207: 
	38 General 208: 
	38 General 209: 
	38 General 210: 
	38 General 211: 
	38 General 1010: 
	38 General 1011: 
	38 General 1012: 
	38 General 1013: 
	38 General 1014: 
	38 General 1015: 
	38 General 1016: 
	38 General 1017: 
	38 General 1018: 
	38 General 1019: 
	38 General 212: 
	38 General 213: 
	38 General 214: 
	38 General 215: 
	38 General 216: 
	38 General 217: 
	38 General 218: 
	38 General 219: 
	38 General 220: 
	38 General 221: 
	38 General 28: 
	38 General 29: 


